
50 ESSENTIAL CHECKS TO IMPROVE RANKINGS &
WEBSITE HEALTH

Technical SEO
Checklist



Discover the most common technical SEO issues preventing your website from
ranking higher and learn how to fix them.

Whether you're a business owner, marketer, or website manager, this checklist will
help you improve your site's visibility, user experience, and search engine
performance. 
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Introduction

Most websites lose valuable search traffic because of technical issues, not because they lack great content.

Search engines need to:

Even small technical problems can prevent your pages from appearing in search results or reduce your rankings.

This checklist walks you through the most important technical SEO improvements you can make today.

Use it as:
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Technical SEO creates the foundation for every successful website.

Without it:
Google may struggle to crawl your pages.
Important pages might never be indexed.
Slow websites lose rankings and conversions.
Mobile users abandon your site.
Broken links damage user experience.
Search engines misunderstand your content.

A technically healthy website helps:

Why Technical SEO Matters www.bigpiecreative.com



How to Use This Checklist

Go through each section and tick off every item.

For each task ask yourself:
Is this completed?
Has it been tested?
Does it still work today?

At the end you'll be able to see whether your website is:

 🟢 Excellent 🟡 Good 🔴 Needs Attention

Scroll down to view the checklist
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Section One

Crawlability & Indexing
Google can't rank pages it can't crawl.
Start here.



Section One

Crawlability & Indexing

□ XML Sitemap Exists
Your website should generate an XML sitemap automatically.
Check:

Is it available?
Does it include all important pages?
Has it been submitted to Google Search Console?

□ Robots.txt File
Ensure robots.txt isn't accidentally blocking important pages.
Check for:

Disallow rules
Incorrect paths
Staging website settings

□ No Broken Pages (404 Errors)
Broken pages create poor user experience.
Review:

Internal links
Deleted pages
Old blog URLs
Product pages

□ Redirect Chains
Avoid multiple redirects.

Bad: Page A → Page B → Page C
Good: Page A → Final Page

□ Canonical Tags
Each page should clearly tell Google which version is the
original.
Check for:

Duplicate canonicals
Missing canonicals
Self-referencing canonicals

□ Index Coverage
Use Google Search Console to review:

Indexed pages
Excluded pages
Crawled but not indexed
Duplicate pages

□ HTTPS Enabled
Every page should load securely using HTTPS.

□ No Mixed Content
Ensure images, scripts and stylesheets all load over HTTPS.

□ Crawl Errors Resolved
Fix:

Server errors
Soft 404s
DNS issues
Blocked resources

□ URL Structure
URLs should be:

Short
Readable
Keyword focused
Consistent

Your Score:
____________ / 10



Section Two

Site Speed &
Performance
Website speed directly impacts SEO and conversions.



Section Two

Site Speed & Performance

□ Core Web Vitals Pass
Monitor:

Largest Contentful Paint (LCP)
Interaction to Next Paint (INP)
Cumulative Layout Shift (CLS)

□ Images Optimised
Compress:

JPEG
PNG
WebP
AVIF

Avoid oversized images.

□ Lazy Loading Enabled
Load images only when users scroll.

□ CSS Minified
Reduce unnecessary code.

□ JavaScript Minified
Remove unused scripts where possible.

□ Browser Caching Enabled
Returning visitors should load pages faster.

□ Fast Hosting
Your hosting should provide:

Fast servers
SSD storage
CDN support
Good uptime

□ CDN Configured
Use a Content Delivery Network to speed up global loading.

□ GZIP/Brotli Compression
Compress files before sending them to browsers.

□ Database Optimised
Remove:

Revisions
Spam comments
Expired transients
Unused plugins

Your Score:
____________ / 10



Section Three

Mobile SEO
Google primarily indexes the mobile version of your
website.



Section Three

Mobile SEO

□ Responsive Design
Your website should adapt to every screen size.

□ Readable Font Sizes
Avoid tiny text.
Recommended minimum: 16px body text.

□ Touch Targets
Buttons should be large enough to tap comfortably.

□ Mobile PageSpeed
Test every major page.
Aim for fast loading on mobile devices.

□ No Horizontal Scrolling
Users shouldn't need to scroll sideways.

□ Popups Don't Block Content
Avoid intrusive mobile popups.

□ Mobile Navigation Works
Menus should be simple and accessible.

□ Forms Are Mobile Friendly
Forms should be easy to complete on smaller screens.

□ Images Scale Properly
Images shouldn't overflow containers.

□ Mobile Core Web Vitals Pass
Test separately from desktop.

Your Score:
____________ / 10



Section Four

Content & On-Page SEO
Technical SEO also supports better content performance.



Section Four

Content & On-Page SEO

□ No Duplicate Content
Avoid multiple pages targeting the same topic.

□ Internal Linking
Every important page should receive internal links.

□ Title Tags
Each page needs:

Unique title
Relevant keywords
Clear description

□ Meta Descriptions
Encourage users to click.

□ Heading Structure
Use headings correctly:

One H1
Logical H2s
Supporting H3s

□ Image Alt Text
Describe every important image.

□ Schema Markup
Implement structured data where relevant.
Examples:

Organisation
Article
Product
FAQ
Local Business

Your Score:
____________ / 10

□ Open Graph Tags
Improve social sharing.

□ Breadcrumbs
Help users and Google understand site structure.

□ Orphan Pages
Every important page should be linked internally.



Section Five

Local SEO
Especially important for service businesses.



Section Five

Local SEO

□ Google Business Profile
Ensure:

Verified
Complete
Accurate

□ Name, Address & Phone (NAP)
Your business details should match everywhere online.

□ Customer Reviews
Encourage genuine reviews regularly.

□ Local Business Schema
Help Google understand your business.

□ Location Pages Optimised
Each location should have unique content.

□ Local Keywords
Include location-based search terms naturally.

□ Embedded Google Map
Include on contact pages where appropriate.

□ Business Hours Updated
Keep opening hours current.

□ Service Areas Listed
Clearly explain where you operate.

□ Local Citations Consistent
Check online directories for consistency.

Your Score:
____________ / 10



Award yourself one point for every completed action throughout
this guide.

Technical SEO Scorecard

Score Result

45-50
🟢 Excellent — Your technical SEO
foundation is strong.

35-44
🟡 Good — Minor improvements could
boost your rankings.

Below 35
Ý Needs Attention — Technical issues may
be limiting your organic growth.

Your Score:
____________ / 50
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Contact

Reach out anytime with
questions, ideas, or feedback.

hello@bigpiecreative.com
www.bigpiecreative.com
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